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ITC Is a unique development agency

UN'’s focal point for technical cooperation in trade promotion and export development
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Has a clear focus on Operates under the joint mandate of

helping SMEs the UN and WTO for business aspects
internationalize ; of trade development

Universal membership

100% Aid for Trade :
and neutrality
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Operates at government,
Trade and Investment Support
Institutions (TISIs) and SME

Works with the private
sector to support private
sector development e

< levels to promote trade
Adaptability and agility
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Our programmatic approach in Myanmar

CURRENT FRAMEWORK
(National Export Strategy)

* Under the leadership of the Ministry of
Commerce ITC facilitated the first-ever
National Export Strategy (NES) — 2015/20109.

» NES Priority sectors: (1) Rice, (2) Beans,
pulses and oilseeds, (3) Fisheries, (4)
Textiles and garments, (5) Forestry
products, (6) Rubber, (7) Tourism.

* NES priority cross-sector functions: (1) Trade
facilitation and logistics, (2) Quality
management, (3) Access to finance, (4)
Trade information and promotion

* ITC provides advisory support for NES
implementation and coordination among
stakeholders
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IMPLEMENTATION
(ITC Field projects)

Area: DRY ZONES
Sector: OILSEED
Donor: STDF/WTO

Area: KAYAH

Sector: TOURISM
Donor: NTF Il

Area: ALL

Sector:

TRADE INFORMATIO

NETWORK

Donor: DEID TRADE IMPACT

FOR GOQD




ITC Oillseed Project, Dry Zones

Improving Food Safety and Compliance with SPS Measures to increase export
revenues in the oilseeds* value chain in Myanmar

Exporters
Advise on market requirements and
linkages to international buyers

International

Collectors S buyers
Capacity -
building for -
quality o
segregation of ,/
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R Processors
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Far—rhers

Capacity building to comply with
GAP/SPS measures, establishment of
clusters of farmers

*sesame, groundnuts, sunflower
(seeds, oil, and cake)

Project Partners

Donor

Sl | )F Standards and Trade
Development Facility

Opportunities for
partnerships: contribute to
develop a sustainable long
term and ethical value
chain (buyers, introduce a
machinery-based farming
system for small holders
groups, packaging, etc.),
linking with clusters of
farmers, improving
livelihood




ITC Inclusive Tourism Project, Kayah State*

Enhance the competitiveness of Myanmar’s tourism industry and related supply
chains, through an inclusive tourism approach for the benefit of local communities and
enterprises

National and State government PrOjeC'[ Partners
MOC’s tourism sector strategy; s 0OMar
National marketing and branding with \5) §Fmao
MOHT; Stl’engthenlng Of MOHT Iocal MYANMAR TOURISM MARKETING
office
International
markets
Tour operators
Export capacity
for Tour D
Operators , onor
|
Sector
AS S 0 C I at I o n S & .E(?.llis[o'afrurewn&‘famaﬁm Netherlands
UMTA and MTM; | '
Kayah tourism
associations
Enhance Myanmar’s
SMEs and communities tourism mdustry as a
Cultural Tourism tours, Creative tourism way out of poverty
activities, Food Safety, Hospitality * Kayah State was off-site
training. Craft development until 4 years ago




Opportunities for public-private partnerships

Market, skills, value chains development, farm mechanization, environmental
impact, technology transfer, investments under the NES framework

Rice

Trade facilitation and
logistics

Opportunities for partnerships:

Project ideas developed under the
NES i.e. 1) Establishing textile and
garment development centers for
professional training and quality
certification; 2) Increasing pulses
productivity through enhancement
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climate resilience of small rice
farmers




Happening on 2/2/17 NOW In Nay Pyl Taw

Moving forward: implementation of the NES
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Additional information

CONTACTS

Ms. Ludovica Ghizzoni

Adviser on Enterprise Value Chain - Export Quality
Management

ghizzoni@intracen.org

Mr. Marco Aletti
Associate Expert, Access to Finance for SMEs
aletti@intracen.org

REFERENCES

= |TC-STDF Oilseed Project Myanmar (Dry
Zones)

= |TC Myanmar inclusive tourism project
(Kayah State)

= Myantrade website (Ministry of Commerce)
= Visit Kayah State

= Myanmar National Export Strateqy (Ministry
of Commerce)

= |nternational Trade Centre
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